












Rates are quoted in net Canadian dollars
All online advertising is on a ‘first-booked’ basis and is non-cancellable.

www.purchasingb2b.ca

Please contact your sales manager for ad spot availability.

Purchasingb2b eNewsletter: 
Published Monthly

Please contact your sales manager for current list size, deployment schedule, and ad 
spot availability.

Custom Advertorial eDirects

Please contact your sales manager for current list size, deployment schedule, and availability 
of dates. eDirects are restricted to one eDirect deployment per publication per week.
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2010 Advertising rates  Card #48

2010 Online Advertising Rates

Preferred Position Requests: 20% extra over space. Min. size  is 1/3 Page

Polybag/Bound-In Inserts:
Costs can be less than your own best postage rate, and includes list rental, 
handling and distribution of your promotional piece.

Circulation Information: 
Member of ABC 
18,818 qualified subscribers (based on June 30, 2009 ABC audit)  
48,906 readers (2.6 readers per copy, Spring 2009 BPPG Readership Survey)

➧ NO rate increase for 2010
Quoted in gross Canadian dollars

Black & White Rates; colour is extra
	 Frequency Rate
Ad Size	 1 time	 4 times	 6 times	 8 times
D.P.S.	 $9,670	 $9,400	 $9,055	 $8,700
Full Page	 $5,525	 $5,370	 $5,175	 $4,970
2/3 Page	 $4,710	 $4,510	 $4,390	 $4,180
1/2 Page Is	 $4,120	 $3,965	 $3,890	 $3,635
1/2 Page, H	 $3,310	 $3,235	 $3,180	 $3,130
1/2 Page, V	 $3,310	 $3,235	 $3,180	 $3,130
1/3 Page, Sq	 $2,565	 $2,515	 $2,390	 $2,380
1/3 Page, V	 $2,565	 $2,515	 $2,390	 $2,380
1/4 Page	 $1,960	 $1,895	 $1,760	 $1,750

2010 Print Advertising Rates

Cover Advertising Rates
Black & White Rates; colour is extra
	F requency Rate
Ad Size	 1 time	 4 times	 6 times	 8 times
IFC/IBC	 $7,715	 $7,280	 $6,850	 $6,180
OBC	 $8,425	 $8,340	 $7,920	 $6,790

Colour Rates per page/per ad:
Four colour . . . . . . . . . . . . . . . . . .                  $1,845
Additional four colour . . . . . . . .        $1,500

Matched colour . . . . . . . . . . . . . . . .               $925
Standard colour . . . . . . . . . . . . . . .               $640

Please contact your sales manager to obtain quotations on other marketing, advertorial supplements, sponsorship of editorial issues, or research opportunities.

	 Leaderboard	 Big Box	 Half Box	 Badge
Ad Type and Size	 728 x 90	 300 x 250	 300 x 125	 125 x 125
Purchasingb2b.ca home page	 $500 	 $500 	 $300 	 $175 
News Section	 $200 	 $200 	 $150 	 $100 
Features Section	 $200 	 $200 	 $150 	 $100 
Products Section	 $200 	 $200 	 $150 	 $100 
Community Section	 $200 	 $200 	 $150 	 $100 
Cost per ad insertion per month
Up to a maximum of 2 ads may be booked into the same ad spot

 	 Bulletin Ad	 Leaderboard	 Big Box	 Half Box	 Badge
Ad Type and Size	 728 x 300	 728 x 90	 300 x 250	 300 x 125	 125 x 125
Cost per thousand	 $150	 $100	 $75	 $50	 $25
Cost is based on ad size and eNewsletter list size.  Purchasingb2b has approx. 
12,000 opt-in eNewsletter subscribers.
Example:  Big Box ad @ $75 x 12 (12,000 emails) = $900 per eNewsletter

Deployment cost per thousand	 $300
Data merging fee (per list merged)	 $100
Geo-targeting premium (per segmentation criteria)	 25%
Cost is based on eDirect list size and a 25% premium for data segmentation 
(if applicable)	
Example: Ontario only - $300 x 5 (5,000 names) = $1,500 x 25% for 
segmentation plus $100 data fee = $1,975

http://www.canadianmanufacturing.com/purchasingb2b/index.jsp
http://www.canadianmanufacturing.com/purchasingb2b/index.jsp
http://www.canadianmanufacturing.com/purchasingb2b/enewsletters/currentnews.html
http://www.canadianmanufacturing.com/edirects/pb2b/fleet/enews2.html
http://www.canadianmanufacturing.com/purchasingb2b/services/advertisingmediakit/Purchasingb2b%20-%20June%2009%20Audit%20Statement.pdf


Mechanical Requirements	
Ad Size (Live Area)	 Width	 Depth
D.P.S.	 15”	 10”
Full Page	 7”	 10”
2/3 Page	 4-5/8”	 10”
1/2 Page Is	 4-5/8”	 7-1/2”
1/2 Page, H	 7”	 4-7/8”
1/2 Page, V	 3-3/8”	 10”
1/3 Page, Sq	 4-1/2”	 4-7/8”
1/3 Page, V	 2-1/4”	 10”
1/4 Page	 3-3/8”	 4-7/8”
Full Page, Trim	 7-7/8”	 10-3/4”
Full Page, Bleed	 8-3/8”	 11-1/4”

IFC/IBC/OBC	 7”	 10”

Method of printing:  Web Offset
Method of binding:  Saddle-stitched
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material specifications and rate information

Print Advertising Specifications

Rate Information
Commission

�Agency Commission:  15% of gross billing allowed on space, •	
colour, bleed, position and charges for special insert stock, 
to recognized agencies only. Commission is not allowed on 
other charges such as mechanical charges, reprints, classified 
advertising, etc.
�Accounts payable at office of publication in Canadian funds or •	
equivalent funds at the rate of exchange at time of payment.

Contract and copy Regulations
�If first insertion on this contract is not used within two •	
months from date of contract and if, in the meantime, a new 
rate schedule has been published, the new rates will apply.  
“Rateholders” not recognized.  Rates are based on the total 
amount of space used in twelve months from date of first 
insertion.  Rates for schedules composed of mixed space 
units computed on total space used as related to each unit 
of size, i.e. 2 full pages and 4 half pages, equals 4 full pages 
or 8 half pages.  Full pages thus earn 4 time rate and half 
pages earn 8 time half-page rate.

�All advertising copy subject to approval of the publisher.•	
�Advertiser and advertising agency assume liability for all •	
content (including text, representation and illustrations) of 
advertisements printed, and also assume responsibility for 
claims arising therefrom against the publisher.

General
�These rates apply exclusively to the regular business •	
announcements of the advertiser; advertisements inserted for 
other concerns will be charged at card rates for space used.
�Advertiser and advertisement agency agree •	 Purchasingb2b 
shall be under no liability for its failure for any cause to insert 
any advertisement.
Verbal agreements are not recognized by the company.•	
Rates subject to change without notice.•	
�Publisher is not bound by any conditions printed or otherwise, •	
appearing on contracts or copy instructions when such conflict 
with policies covered by this rate card.
�Publisher will be entitled to payment as herein provided, upon •	
having completed the printing of the advertising, and having 

taken reasonable steps to see that the publication will be 
distributed.
�Publisher will not be responsible for reproductions of colour •	
advertisements unless progressively pulled proofs as specified 
are supplied.

Circulation Information
Member of ABC•	
National circulation•	
�Character of circulation – professional buyers, senior •	
purchasing and procurement managers, supply chain 
managers. Executive, Administrative and MIS/IT management 
and in business, industry and government at all levels.

Miscellaneous
Subscription prices:
Purchasingb2b is free for qualified subscribers
Canada: 1 year - $99; 2 years - $160; single copy - $18
Outside Canada: 1 year - $170; single copy - $67.70
Established 1959, formerly Modern Purchasing Magazine.

PDF/X-1a:2001, or a generic PDF created to Rogers Publishing specifications, sent 
online using Magazines Canada AdDirect at addirect.sendmyad.com

Magazines Canada AdDirect is a free, web based ad portal designed to 
streamline the ad delivery process.
1) go to https://addirect.sendmyad.com
2) upload, preflight and review your ad
3) approve your ad, and it is automatically sent

Check www.rogersdigitalads.com, or contact our production manager for details. 
Rogers Publishing does not accept responsibility for material content, or colour 
trapping.  Production charges apply for material not to specifications or for 
alterations.

Rogers Publishing adheres to dMACS industry specifications for manufacturing. 
Contract colour proofs are not required to be delivered with ad material, but it is 
recommended that ad material creators view and approve a dMACS proof before 
submitting material.

http://www.canadianmanufacturing.com/purchasingb2b/index.jsp



